Running Head: SUMMARY AND CRITIQUE


                                              1

SUMMARY AND CRITIQUE

3    

Summary and Critique

Name
Institution

Summary and Critique
Summary of the Author’s Main Points

Companies are making sales by the sale of data that can be somewhat ignored and not highly valued. It includes Facebook posts, information on what one buys, and directions of using one’s GPS In their cars. The information is worthy, but no one understands the value it has. Since data is not measurable, there are no clear guidelines for identifying its value. Essential data and more intangible assets such as patents and trademarks could value up to 8 trillion dollars. That is an equivalent of the GDP of three countries combined; France, Italy, and Germany. Records of what customers buy, for instance, are sold to outlets in which they track their customers’ preferences. Besides, the sale of data has excellent returns; for example, Kroger gets 100 million US Dollars per year through the same. The data, however, is not recorded as an asset according to accounting principles. That is why most beneficiaries from its sale keep off discussing the benefits of engaging in such a transaction.

Furthermore, mechanisms used to measure the value of data is not agreed among different people and groups. For instance, Facebook, eBay, and Google get their most significant revenue from the data they collect. However, that cannot appear on their balance sheets. They have a combined asset value of 125 billion US dollars with a combined share value of 660 billion US dollars. Data is also valueless if it can’t fetch revenue. During takeovers is the only time investors put value on data. It is also realized that accounting professionals have failed to attach significance to the modern form of property like data. Intangibles are now scooping significant revenue, which needs to be recorded and regarded as assets on balance sheets.

Critique of the Author’s Arguments

Data and other intangible assets have value which is yet to be realized by many companies. That is true because some of the posts people put on Facebook or other social media sites fetch revenue to the owners of the sites. Income acquired from the sale of data can run companies more than the sale of tangible assets and services. With the accounting system denying balancing data sales, it is okay for the company owners who benefit from the sale of data to be silent about it. However, it is not wise for the accounting profession to ignore the value of data. It is equally important to agree that the modern business world is unpredictable due to the gaps left in understanding the value placed on data.

It is true accounting professionals are failing in their area of specialty if they cannot identify the value of data. The little information ignored by people earns companies millions of money. If they allow the companies to record and account for data sold, then their books would be clean during audits. Companies like Facebook and Google acquire revenue from the sale of data; thus, it is beneficial and should be tracked. By tracking, it means it should feature on the balance sheet. Placing value on the data would help other companies who do not understand the importance of the data they have. The Financial Accounting Standards Board has efforts in agreeing on which way to place value on data. Doing that would be a blessing to many companies. Users of social media sites would also be keen on what they are posting and which questions they are answering.
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